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2. Agenda-setting and the dynamics of parliamentary speeches 
2.1. The influence of journalism on parliamentary work: a strategic use of 
mediatization 
ISSN 2386-7876 – © 2018 Communication & Society 31(3), 141-157 
144 
ISSN 2386-7876 – © 2018 Communication & Society 31(3), 141-157 
145 
2.2. European chambers in the context of the parliamentarization of international 
relations 
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3. Objectives and methodology  
3.1.Research Questions 
3.2. Sample and procedure 
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Table 1. Distribution of the number of minutes about the Syrian conflict analyzed according to 













Oral questions - 107 296 52 8 463 
Parliamentary  
Debates 
201 137 169 58 33 598 
Westminster 
Hall 
- - 34 - - 34 
Parliamentary 
Commission 
- - - - 76 76 
Written 
Questions 
519 869 535 99 56 2078 
TOTAL 720 1113 1034 209 173 3249 
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3.4. Analysis  
4. Results 
λ ɳ
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Table 2. Measurements and standard deviations of the social media indicator and specific 
social networks in parliamentary debates 
 
Index            
Social Media 
YouTube Twitter Facebook 
 M DE M DE M DE M DE 
European 
Parliament 
.0139 .08932 .01 .111 .00 .053 .02 .193 
German 
Parliament  
.0115 .13341 .01 .099 .01 .189 .02 .214 
British Parliament .0111 .16934 .02 .280 .01 .258 .00 .070 
French Parliament .0227 .12412 .00 .000 .00 .000 .05 .255 
Spanish 
Parliament 
.0260 .18690 .02 .131 .01 .152 .01 .076 
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Table 3. Measurements and standard deviations of the social media indicator depending on 













 M DE M DE M DE M DE M DE M DE 
Oral 
documents5 
0.02 0.19 0.02 0.11 0.01 0.08 0.02 0.24 0.03 0.13 0.04 0.27 
Written 
questions 
0.01 0.10 0.01 0.08 0.01 0.14 0.00 0.00 0.02 0.11 0.00 0.00 
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Figure 1. Evolution of the presence of social media in parliamentary debates about the conflict 
in Syria  
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5. Discussion and conclusions  
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